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ELECTIONS 2018

The last Mexican electoral process was an unusual election. In public media discussions, it
was perceived a certain polarization in the topics raised in discussion by candidates.
However, the winning candidate —Andres Manuel Lopez Obrador— obtained the highest
margin victory in the democratic history of Mexico. In addition, as a consequence of
straight ticket voting, citizens voted by Obrador’s party, Morena, obtaining almost the
majority in Legislative branch, as well as four of the governors out of ten in dispute.

_Issue voting scholars suggest that during electoral campaigns, certain attitudes can be
activated in the public. For 2018, inequality, poverty and corruption became salient for the
Mexican electorate, which could have an impact in the election day. However, this paper
suggest that is necessary to analyze whether these topics were significant for Morena
voting or if there were different factors inherent to candidates rhetoric which potentially
polarized citizens between us and the elites.

This work it’s a first glance to three relevant variables:
* PartyID
* Economic voting

"« General performance
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PARAMETRIA

Citizen’s and consumer convergence

Parametria is a pollster that understands the challenges of doing rigorous research on
public opinion issues and marketing. We propose, design and apply different tools that
allow a better approach to consumers and citizens.

" Different news agencies, TV networks, newspapers, magazines and journals such as BBC,
Reuters, CNN, The Economist, The Guardian, The New York Times, Wall Street Journal, LA
Times have used the information we generate.

Since 2000, Parametria conducts national representative polls on social and political topics.
Since that year Parametria has time series on economy expectations, presidential approval,
public policy, party preference, among others. Every two years we elaborate the Public
Policy Indicator: a unique study representative at the state level (Mexico as 32 states)
which provides information at local level about authoritarian attitudes, institutional trust,
approval on public services and public policies, and specific issues for each region.
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OUR METHODOLOGY

National survey

Objective Electoral preferences

December 2017 - July
2018

18 years old and older with a

Target population valid voting credential

National Electoral Institute’s
electoral sections

Sampling

Selection of voting Random selection algorithm
centerse methodology with size proportion adjustment

e Digital gap:
* Internet coverage: 65%
e Landlines: 55%
 Non-response bias
* Rejection rate

Parametria

Data recollection

Electoral preferences
recollection

Representativeness

NATIONAL

Face-to-face interview

Booth simulation (secretely fiilled
electoral ballot deposited in a portable
box)

Sample error with 95%

AR statistlcal confidence

1,000 -

A o
1,200 (+/-) 3.0 %
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ELECTIONS 2018
NUMERALIA
Electoral Numeralia

Padron Electoral Lista Nominal

90°127,448 88'878,886
Rango de edad Padron Electoral Lista Mominal
18y19 4°225 4568 4136 256
20-24 11'169,831 11'031,197
L 11'077 651 10922 406
30-34 9822 439 9'664,912
35-30 9'261,759 9106939
4044 8'991,074 8843032
4549 810239 7978.129
50-54 6892 B44 6'800 904
55-59 5761652 5697 016
G054 4606,249 4’560 227
65 o mas 10°216,087 10137.868
Total 90°127,448 88°878,886

Fuente: INE. http://centralelectoral.ine.mx/wp-content/uploads/2018/03/Descarga-Aqu%C3%AD-la-Numeralia.pdf
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=0=-Jo0sé Antonio Meade del PRI/PVEM/NA

=0=E| Bronco

=O-Ricardo Anaya del PAN/PRD/MC
=0=-AMLO de MORENA/PT/PES

«O-Margarita Zavala
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EFFECTIVE PREFERENCE*

=0=Ricardo Anaya del PAN / PRD/ MC =0=0sé Antonio Meade del PRI/ PVEM / NA

=0=Andrés Manuel Lopez Obrador de MORENA / PT / PES =0=Jaime Rodriguez Calderén “El Bronco” / independiente

=0=Margarita Zavala / independiente
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* La preferencia EFECTIVA no contabiliza el “ninguno”, “no sabe” y “no contesta”.
** En febrero del 2018 suma 100% considerando a Armando Rios Piter
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; I N E Participacion : 63%

Instituto Nacional Electoral

RESULTS 2018
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b 53.1936% m; 22.2790%
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Andrés Manuel Lépez Obrador Ricardo Anaya Cortes
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Ranking 2018

PAI S Cuadro1 Grafica1

—
Error promedio de encuestas publicadas. Error promedio de encuestas publicadas.
Junio 1 al 27 de 2018 Junio 1 al 27 de 2018
N2 Encuestadora Error promedio
1 Parametria 1.0
3 La Silla Rota 19 Promedio |
La Silla Rota
4 Berumen-Ipsos 21 s . .
y ; i i
) 5 Gii360 o Berumen-Ipsos \
6 El Financiero 23 Gii360 i :
7 De las Heras - Demotecnia 24 £l Financiero Excelentes
8 Culmen Consultores 28 De las Heras Demotecnia ‘ |
9 Arcop 3.0 Culmen Consultores i x
( ) i
10 Reforma 34 gty i |
n El Financiero 31 El Financiero !
12 Varela y Asociados 1.6 Reforma
13 BGC 36 Varela y Asociados [ GGG
- .
14 Arnas Consultores 3.9 scc TG
15 Consulta Mitofsky 41 Arias Consultores |
« : tofsky IEEG—— i
16 Consulta Mitofsky 41 Consulta Mitofsky i |
17 Massive Caller 43 Consulta Mitofsky INEREG_G_G_ Buenag i
18 Arias Consultores 49 Massive Caller I
19 GEACISA 51 Arias Consultores | I
Y U o e e |
- 4
cenish I E
e
El Heraldo
‘ : i No
ceaisa i i
aceptables | X
( Arias Consultores I ;
e

P orore | e et

2 . CON un arror promedio entre 3 ¥ 5-2%. Rojo: encuest 0 2 4 6 8 10 12
ceptables bajo los criterios uswales Elaboracién de Alduncin y Asacia

dos cor fikipedia e e

m Fuente: Este Pais. http://www.estepais.com/articulo.php?id=1662&t=Ila-ciencia-del-error-acierta-evaluacion-de-las-encuestas-electorales-2018




VOTING DECISION

¢ Cuando decidio usted por cual partido o candidato votar?

=o=Siempre vota por el mismo partido =o=Cuando supe quienes eran los candidatos
Durante la campana =8—Hoy en la urna
47
G, 44
\i 37 36
29 31
26 26
23
/ 19
19
15
13 13 14
8 9
T T T T T 1

Suma 100% agregando “no sabe” y “no contesta”.

Parametria, ENCUESTAS DE SALIDA
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Andrés Manuel Lopez Obrador

Mexico City, we have a problem

AILOTEPEC

A fiery populist could become the next president

HEN Andrés Manuel Lopez Obrador

winds up a stump speech in the main
square of Jilotepec, a small town in the
eastern state of Veracruz, the crowd surges
forward. It takes him 15 minutes to pass
through the commotion of backslappi
selfies and jabbing microphones to reach
the car parked outside the tent where he
spoke. The point of the rally is to promote
Mr Lopez Obrador’s party, Morena, in mu
nicipal elections to be held in Veracruz in
June. But his main goal is much bigger: to
win Mexico's presidency on his third at
tempt, in 2018.

Thatisa prospect that thrills some Mex-
icans and terrifies others. A figure of na
tional consequence for more than 20 years,
AMLO, asheisoften called, has fulminated
against privilege, corruption and the politi
cal establishment. Sweep away all that, he
tells poor Mexicans, and their lives will im
prove. Many others hear in that message
the menace of a charismatic populist who
would punish enterprise, weaken institu-
tions and roll back reforms. The biggest
worriers view him as a Mexican version of
the late Hugo Chivez, an autocrat who
wrecked Venezuela's economy and under-
mined its democracy.

But Mexico, like some richer countries,
may now want more drastic politics. Vot-
ers are enraged by corruption, crime,
which is rising again after a drop, and fee
ble economic growth. Notlong after Mr L6~
pez Obrador spoke in Jilotepec, the state

prosecutor in Veracruz reported that 250
skulls, belc t
had been fou

tal. Many Mexicans have stopped t
ing that either of the parties that hav
Mexico  this = century, the
Institutional Revolutionary Party (eri) of
President Enrique Pena Nieto or the oppo
sitton National Action Party (rpAN), will do
much about such horrors. And now they
face a confrontation with an American
president who wants to end free trade, de
port millions of Mexicans, build a wall and
force Mexico to pay for it,

AMLO proposes to answer graft with
his own incorruptibility, and Donald
Trump's nationalism with a fiery national
ism of his own. In Jilotepec he rails against

I Pop goes the populist
Mexico, voting intention in presidential election
¢ -

Donald Trump electad » 50
PRI US president | %0
| Morena
30
20
10
PRD
A TV 0 R —r 10
2015 16 7

The Economist M o

Also In this section
32 Bello: Mauricio Macri’s gradualism
34 Deaths foretold in Guatemala

the former governor of Veracruz, now fac-
ing corruption charges and on the run from
the police. He slams the pri, the fugitive's
party, as “corrupt and cynical”and the PAN
orrupt and hypocritical”, The message
home. “Mexico is rich, but those
vern us rob us,” says a supporter.
Mr Lopez Obrador has taken his cam-
paign to the United States, where he pre
sents himself as the only politician who
can stand up to Mr Trump. In New York on
3th he denounced Mr Pena for al-
s American counterpart to rain
1ce and insults” upon millions of
Mexicans living in the United States. A
President Lopez Obrador would mean *al-
pha males either side of the border”, says
Juan Pardinas of iMco, a think-tank. Vot
ersmay like thatidea.

Mr Lopez Obradoris the early front-run-
ner for next year's election (Mr Pena can-
not run again). In a one-round election, he
could win with as little as 30% of the vote
(see chart). If that happens, Mexico will
embark on a perilous political experiment.

He began his political career in the
southern state of Tabasco as an operative
of the pri, which monopolised political
power at the national level from 1929 to
2000. His renegade streak showed up early.
As an official of the National Indigenous
Institute he spent five years living with the
Chontal, an Indian community. Hence his
preoccupation with the poorest Mexicans,
says Lorenzo Meyer, a historian. Mr Lopez
Obrador became the pri’s state chief, but
was squeezed out of the job by priistas sus-
picious of his grassroots organising.

His rise to national prominence came
after he lost a race to be governor of Tabas-
0 in 1994 as the candidate of what is now
the Party of the Democratic Revolution
(prD), a left-wing group that had broken
away from the pri. Ata sitin in the Zécalo,
Mexico City’s main square, Mr Lopez

TG
strike:

who




AMLO’S APPROVAL AND EXPECTATIONS

éUsted cree que Andrés Manuel Lépez Obrador conducira el gobierno
para el beneficio de algunos cuantos o para el beneficio de toda la gente?

—e=Para el beneficio de algunos cuantos ——Para el beneficio de toda la gente

l |
l |
l |
| ' 69
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— | 48 | !
— | | £
41 I 42 27 !
l I g
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l |
I :
Jul-06 Ago-12 Jul-18
Felipe Calderon Enrique Andrés M.
Hinojosa Pena Nieto Lopez Obrador
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SOCIODEMOGRAPHICS

éCudles gl part’ido o candif:lato ;":g QnD ... see ;&

por el cual voto usted el diade
hoy para Presidente de la
Republica?

Andrés Manuel Jaime Rodriguez
Lépez Obrador Calderdn “El Bronco”

POBLACION GENERAL

Masculino
Femenino

18 a 25 afios
26 a 35 anos
36 a 45 anos
46 a 55 afios
56 afilos o mas

Escolaridad T

Nada B | 3 100%
Primaria - 49 1 100%
Secundaria _ 58 I 6 100%
Preparatoria - |: 100%
Universidad o mas T KB E 100%

Ingresos __

“Parametria; EXIT POLL / 1,321 casos / Error (+/-) 2.7 % / 1 de juliode 2018.

$785 0 menos B > I 0 100%
Entre $786 - $4,551 B B | 100%
Entre $4,552 - $15,170 B s - b 100%
Entre $15,171 - Mas de $20,000 [} 23 s | 100%
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MICHIGAN MODEL

THE AMERICAN VOTER (CAMPBELL ET. AL)

Electoral behavior can be described as a response to psychological forces/determinants
Long-term and slow-term determinants over electoral preference
. Long-term: almost constant effect over time
* Demographic and socioeconomic characteristics
e Mid-term: slow changing effect
e Partisanship and ideology
* Short-term: malleable effect

Issues, economic and no economic perception, general evaluations

Parametria



The Latin American Voter (Carlin, Singer, Zechmeister
2015)

* Collectionof votingbehaviorstudies

* It explores how theories of political behavior in
established democraciesapply to Latin America.

e There is not one single Latin American voter;
however there are important characteristics that
definevotersin both levels: regional and national.

* Latin American Elections: Choice and Change (Nadeau
Lewis-Beck, Turgeon, Gélineau 2018)

* Evaluation of a single model of vote choice:
Michigan Model

* Long-termyvs. short-term determinants

* Analysis based on support for the incumbent with
a voteintention question

' » Groupsof determinants:
 Demographics:social structure
e Socioeconomics:classandincome
e Politicalanchors: partisanship and ideology
* |[ssues

[

Parametria

LATIN AMERICA
AND POLITICAL BEHAVIOUR

THE

LATIN
AMERICAN
VOTER

PURSUING REPRESENTATION
and ACCOUNTABILITY in
CHALLENGING CONTEXTS

EDITED BY
RYAN E. CARLIN, MATTHEW M. SINGER,
& ELIZABETH J. ZECHMEISTER

TR - ey 3
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'CHOICE AND CHANGE
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PARTY ID

AND POLITICAL BEHAVIOUR
¢PARTY SYSTEM CRISIS?

© EL ECONOMISTA 3() s Sol de México

Partidos enfrentan su mas severa
: Crisis en los partidos? crisis, reconocen el voto de
La historia e los partidos en México est4 marcada por rupturas de integrantes que Castigo

cambian de partido. Los cambios de partido o las candidaturas independientes son
valvulas de escape, cuando los métodos de definicion de candidatos son inciertos.

During the electoral process, and after the electoral journey, several media declare a parties
system crisis in Mexico.

* Partisanship and party ID are considered to be stable through time (Campbell et.al.) butin'a
non-consolidated democracy, some problemsarouse.

* A fragile parties system tend to lead to a collapse in partisanship attitudes (Zechmeister and
Corral 2013)

e Other studies prove that, even though Latin American parties systems tend to be unstable,
certain parties’ behavior create and incentivize sympathy forthe party itself (Lupu 2013).

. * Mexico’s case its ideal to prove if party ID it’s still a relevant attitude to estimate electoral
preference.

Parametria
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PARTY ID
AND POLITICAL BEHAVIOUR

Sin importar por quién ha votado en el pasado, écon cual partido se identifica usted mas?

Mucho - 8% @
@ - =

Poco

Mucho
Poco
:‘8’: Mucho |
""\\~ Poco
PRD Mucho
morena Poco _ & o
Otro _ 5%
Ninguno | 299
No sabe / No contesta J 4%

ENCUESTA NACIONALEN VIVIENDA / 800 casos / Error (+/-) 3.5 % / Del 28 de julio al 2 de agosto de 2018.



ECONOMIC PERCEPTION

AND POLITICAL BEHAVIOUR

= nacion®@a

DINLRO 2

EN IMAGEN e

Gano AMLO, ¢de veras es un peligro
para México?

ECONOMIA
Si Lopez Obrador gana 2018, ;habria crisis

econdémica en México? ECONOM iA 1JUL, 2018

RETROSPECTIVE ECONOMIC VOTING

* Economic voting has been one of the most consistently studied topics in the public opinion
field.

* There’s two types of economic voting: sociotropic and egotropic/pocketbook. For example,
Gdémez and Wilson (2006) established that sophisticated individuals tend to use a sociotropic
evaluation ratherthan a pocketbookvote.

* Other studies suggests that, even though the responsibility attribution of the economy
hypothesis it’s not ideal for the Latin American region, economic evaluation does have an
impacton voting (Valdiniand Lewis-Beck 2018)

"+ There is also evidence that, for the Mexican election in 2006, the economic stability and the
perception of it, was a variable that affect positively the support for the incumbent: Felipe
Calderon( Gélineau and Singer 2015).

Parametria



NATIONAL AND LOCAL COURSE EVALUATION
AND POLITICAL BEHAVIOUR

= %3 ELUNIVERSAL

St >poltes St EPN cierra su sexenio presidencial reprobado, de acuerdo con
Peia cierra su mandato con 20.5% de encuestas

aprobacion
ELpolitico

PERFORMANCE, EVALUATION AND VOTING
Does voters respond to policiesand performance?

* There’s two main visions from the public opinion studies: the incumbent performance
matters per se (Harrington 1993) or how elites present and manage performance information .
is what affect political behavior (Lenz 2012).

e Other studies suggest that variables, such as partisanship and party ID, shape performance
perception and responsibility attribution (Tilleyand Hobolt 2011) "

Parametria



<
>
o
o
o
o
<
-l
=
=
=
i
2
(%)
Ll
o
o

En general, ¢usted aprueba o desapruebala formaen que

el presidente de la Republica realiza su trabajo?

——Desaprueba

——Aprueba

Pena

nrique

E

eron

alde

eC

8y

Felip

()
)

=
=)

enteF

)
)

Vic

PO~
8T-By /I
grunf
sI-fen
81-19v
8-
8T-P4
81au3
JART]
a-v0
L1-6S
1103y
aAnt
rung
a-ew
L1149y
L1-BN
L12u3
919@
qA-PO
9T-tbs
9108y
anr
grunt
ar-fen
9T-1qy
9T-N
9T-q34 U3
STAON
ST-PO/dS
ST-o8y/4nr

e
erau3hzon
a-oNAPO
cr-das Aody
anr
ZT-Wnfwas ely
ZT-nfwas el
TT-inf was epz
ZT-Wnfwas el
ZT-han was exy
Zr-feN Wwas eig
TT-he Was epz
Zr-len was ey
Zr-1qy Wwas ey
Z0-1qy Was el
ZU-1qy Was epz.
Z0-1qy was e
[a2]

422

71-®d
z1-a1"unbepz
21-2 "umnb et
T-ONAPO
T1-das Aody

winr

TTUNfTzg opweied

0T-PO AdS
orodv Ainr
ot-iqy
oT-BN
0T-®4
6020
60-BS
6003y
-fen
60-19y
60-2N
60 RN 7€ OpWERd
604
PO
80-tbs
8008y
gounr
80-19y
80-P4
809u3
L0083y zg opweied
Lount
L0-BN
102u3
900N
90-tbS
@inr
gount
sount
0-fe
90-19y
90-2N
902u3
S0ON
D-PO
5008y
sount
S04
Y0AON
v008y
10-fen
Y0~
£00N
€008y
gount
o-fen
£0-BN
200N
©-P0
7008y
@inr
zount

Suma 100% agregando “no sabe” y “no contesta”.
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Dic-12 yEne-13

Parametro 32_ Mar-13

Durantelos ultimos 12 meses,
éusted diria que la economia del pais ha mejorado o ha empeorado?

== \lejorado

==Empeorado

ENCUESTAS NACIONALES EN VIVIENDA
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ECONOMIC PERCEPTION
AND POLITICAL BEHAVIOUR
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ECONOMIC PERCEPTION
AND POLITICAL BEHAVIOUR

Durantelos ultimos 12 meses,
éusted diria que su situacidn econdmica personal ha mejorado o ha empeorado? tria

—Mejorado =—Empeorado g

contesta».
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Considerandotodaslas cosas,

NATIONAL AND LOCAL COURSE EVALUATION

AND POLITICAL BEHAVIOUR

écree usted que el pais va por el camino correcto o por el camino equivocado?

——Camino correcto

—e—Camino equivocado

92

3
3
3
3
3
3
3
4
4
4
4
4

n n n n M n
L 0
[ RS I - S - S - N - S ) -
c 3 ® s 9 8§ o % 35 5 % § 57 & % & & &F 5
4 w s 2 » O 75 u S <« 2 2 U o« s <« s =
< o < T X 35 03
> - o S - > > = 4
~ N ¢ Z a T o T & 3 o 2
B m 8 3 @ 3 c 5§ = - v Z
! o < S wn i
L s = =
o ©
£
©
©
[

ENCUESTAS NACIONALES EN VIVIENDA

5

Jul-/Ago-

Sep/Oct-

Ene /Feb-

Suma 100% agregando “no sabe” y “no contesta”.



NATIONAL AND LOCAL COURSE EVALUATION
AND POLITICAL BEHAVIOUR

Considerando todas las cosas,

écree usted que su estado / la Ciudad de México va por el camino correcto o por el camino equivocado?

——Camino correcto

—e—Camino equivocado
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ENCUESTAS NACIONALES EN VIVIENDA

Suma 100% agregando “no sabe” y “no contesta”.



Considerandotodaslas cosas,

NATIONAL AND LOCAL COURSE EVALUATION
AND POLITICAL BEHAVIOUR

écree usted que su municipio / alcaldia va por el camino correcto o por el camino equivocado?
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Suma 100% agregando “no sabe” y “no contesta”.
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METHODOLOGY

We select three social attitudes that impact electoral behavior. This is just a first glance of a
much more complex study conducted by Parametria’s team.

* Data: over 6,400 observations from Parametrias electoral polls.
* Time lapse: December 2017 — June 2018; no exit polls were considered

~» Statistical modeling: multinomial estimation for electoral preference for each variable *
(partisanship, economic retrospective voting, general evaluation)

* Probability estimation: statistical simulation using Rstats

Hypothesis

* H1: Although skepticism, party ID it’s still a variable that affects in a positive direction
electoral preference.

 H2: Economic retrospective evaluations will have a positive effect for AMLO’s vote in
sociotropic and egotropic level.

. * H3. Abad general evaluation will affect positively to AMLO’s electoral preference.
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GENERAL RESULTS




PARTY ID

Tablefl.Bociodemocraphicsi

&y

Electoral@®referencel

PRI/PVEM/PNAL:Morena/PT/PES Independie
(1)B (2)B (3)B
PRI party ID 4.116%**Q 1.392***@ 1.346%**
(0.159)2 (0.141)2 (0.224)c
Morena party ID 1.382***q 4.980***[ 2.482**4
(0.170) (0.136)2 (0.215)c
Other party ID 1.593*Q) 1.711%%*R 4.034***
(0.824)7 (0.624)E (0.916)C
Agel 0.008**[2 0.011*** 0.004
(0.004)E (0.003)2 (0.005) » Although the skepticism about party ID,
Sext 0.070¢ 0.216**2 0.1848 for those people that do identify with a
' (0.124)2 (0.105) (0167)  narty, this variable seem to have the
Education@years)a 0.0140 0.110***@ 0.045— expected offect stablished by the
(0.033)F (0.028)E (0.044)c T . .
sshikertnoticBeveld traditional partisanship literature.
Al -0.0052 0.109***@ 0.0348
(0.046)E (0.039)E (0.062)c
Daysbetween@nterviews 0.002*R -0.005*** -0.009 **
and®lection
(0.001)E (0.001)2 (0.001)c
Constantel -3.242%**p -2.057***@ -2.565**:
(0.486) (0.407)2 (0.633)E
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PARTY ID

Sin importar por quién ha votado en el pasado, ¢ ,con cual partido se
identifica usted?

Probabilidad predicha con intervalos de confianza al 95%

0.9-

=
0.8-
Preferencia electoral
Meade
“®= (PRI, PVEM, PNAL)
i AMLO
0.7 e “®= (Morena, PT, PES)
=®= |ndependientes
= o
0.6- -

s = ¥ ® T ¥

PAN mucho PAN poco PRlImucho PRIpoco Morena muchoMorena poco

Identidad partidista
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RETROSPECTIVE ECONOMIC VOTING

* Both,

sociotropic

and

egotropic

pereception appear to be significant,
but, surprisingly, the macro perception
of the economy has a bigger effect

Parametria

TableR.EconomyXetrospectivel
ELECTORALFPREFERENCE
PRI/PVEM/PNALR

Morena/PT/PESE

Sociotropidz
Egotropicl?
Agel
Sex@
Years[

Socio-economicevell

(AMAI)E
tiempol@
Constant@

-0.096**
(0.042)E
-0.111***@
(0.042)E
0.017***
(0.003)2
0.0950
(0.093)2
0.0168
(0.025)2

0.062*R

(0.035)=
0.001*®
(0.001)
-0.970***q
(0.365)™

0.280***[
(0.037)2
0.0400
(0.035)2
0.009***
(0.002)2
-0.415***
(0.074)2
0.120%**
(0.020)2

0.103***[

(0.028)=
-0.005***[2
(0.001)=
-1.107 ***@
(0.299)

AkaikeAnf.(rit.?

10,578.8300

10,578.8300




RETROSPECTIVE ECONOMIC VOTING

Durante los ultimos 12 meses, ;usted diria que...

ha mejorado o empeorado?
Probabilidad predicha con intervalos de confianza al 95%

0.60- ==
==
=
== =
0.58- : ==
=
- -
x 5=
- - - -
0.54- -
Mejor Mejor Sigue Peor Peor Mejor Mejor Sigue Peor Peor
mucho poco igual poco mucho mucho poco igual poco mucho
la economia del pais su economia personal

: Meade AMLO
Preferencia electoral == o, pyem, PNAL) ™ (Morena, PT, PES)
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NATIONAL AND LOCAL COURSE EVALUATION

Table 3. General evaluation

ELECTORAL PREFERENCE
PRI/PVEM/PNAL WPT!PES

National level -1.233%** -0.063
(0.132) (0.113)

State’s level 0.078 0.560%**
(0.143) {0.113)

Local level 0.344%** 0.280%**
(0.129) (0.101)

Age 0.019*** 0.010***
(0.003) {0.003)

Sex 0.075 0.465%**
(0.097) (0.077)

Years 0.038 0.140%**
(0.026) (0.021)

Socio-economic level (AMAI) 0.063* 0.117%**
(0.037) (0.029)

Days between interview and election 0.002** -0.005***
(0.001) (0.001)

Constant 0.572 -1.143%**
(0.400) (0.330)

Akaike.Inf. Crit. 9,733.423 9,733.423

Note: *p**p***p<0.01



NATIONAL AND LOCAL COURSE EVALUATION

Usted considera que el/su... ¢ va por el camino

correcto o equivocado?
Probabilidad predicha con intervalos de confianza al 95%

0.57- : 3
.

— m 3

0.54 -
correcto incorrecto correcto incorrecto correcto incorrecto

Pais Entidad Municipio

- Meade AMLO
Preferencia electoral = pg; pyem, PNAL) ™ (Morena, PT, PES)

2

0.56 -
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FINAL COMMENTS




Socio-demographics: they matter. Positive tendency to vote for Obrador when you are
older, man, with education in a high socio-economic stratus.

Partisanship: it matters a lot. With everything else constant, partisanship for each
candidate appears to have the most significant effect. For the “independent” candidates,
this variable it’s not significant: this type of candidates will have to build sympathy with
voters in other ways. Given the actual electoral and political institutions, this seems to be
not plausible

Economy perception. The general expectation consists in the belief that egotropic voting
matters way more than the sociotropic one: voters evaluate with much more importance
their individual situation than the country’s itself. For our model, this appear does not
appear to be so clear: the probability to vote for Obrador when you evaluate negatively the
macro economy it’s, in fact, greater than the probability to vote for the same candidate
when your pocketbook perception is worse.

General evaluation. A bad general evaluation, as we expected, results in less support for
the incumbent candidate. The desegregation of the national, state’s and local level appear
to have a similar effect.
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