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Agenda

 AIR – National Household Education Survey (NHES); Does size (or type) really matter?

 RAND Corporation – American Teacher Panel; 10 experiments

 Nebraska BOSR; Impact of Personalization Strategies on Survey RR & Representation

 Westat – American National Election Study (ANES) The inconsistencies of undeliverable 
mail

 Simmons; Testing inclusion of an Informational Brochure

 Nebraska BOSR; Bullets vs. Paragraphs: How Design of Survey Cover Letters Impact RR

 AIR; Can specific households be targeted for FedEx reminders?

 National Center for Education Statistics – Is Shorter Better?















A Savings of $44,745.00







































Testing the Inclusion of an 
Informational Brochure in the First 
Recruitment Mailing to an ABS 
Sample in a Mixed-Mode Survey



English Spanish



Experimental Findings

• The inclusion of the brochure had no significant effect on 
cooperation; which was 13.3% for the Control (No Brochure) 
condition and 12.9% for the Test (Brochure) condition

• The significant Hispanic strata covariate was associated with the 
non-Hispanic subsample cooperating at a significantly higher rate 
than the Hispanic subsample regardless of whether they received 
the brochure



















Research Questions
• Can we accurately predict sampled cases’ sensitivity to FedEx mailings –
both in the sample on which the model is originally estimated and in a 
separate validation sample?
• Can we use these sensitivity scores to identify cases that should receive a 
less expensive Priority mailing instead of a FedEx mailing in early mailings? 

Initial Observations
In NHES 2017 administration, we included an experiment where 
sample members were randomly assigned to receive the third 
screener mailing via FedEx or Priority Mail.
• FedEx led to a 3 percentage point screener response rate gain.
• Certain households such as those with Hispanic heads of households were 
significantly more likely to respond to FedEx versus Priority Mail.
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